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Abstract - The paper conceptually and critically discusses the issue of smart city along some 

reflexive axis such as problems of representation of places between new construction of 

meaning and technocratic-business opacity; the power relations arising from the digital 

dimension of places (geocoded places) in terms of exclusion, inclusion, equity, <<neo-

imperialism>>; the great interactivity and access points (individuals and cyber space) in 

content production and diffusion of ideas, and potential implications in terms of spatial 

justice, improvement of urban environmental quality; finally, the desirable studies and field 

work around the digital divide and spatial justice, which offer prospects in terms of active 

geography and implications for urban policy. 

 

 

 

 

Introduction - The emergence of the ‘Networked Society’ is a global structural factor. The 

Internet is currently the most important and pervasive information and communication 

system on Earth. The technologies of communication and information support personal 

mobility, networking, diasporas, travel, tourism, research and development and revised 

traditional business into new forms, they can strengthen political action and territorial 

cohesion, but also create concerns in terms of surveillance, invasion of privacy (Kitchin 

and Dodge, 2008 Dodge and Kitchin, 2005, Paradiso, 2011), censorship (Warf, 2011), 

geopolitical cyber attacks, new marginalisation (Gilbert, Masucci , 2011). 

The human - environment interaction occurs according to geographic parameters of space 

and territory mediated by cyberspace, now mobile and portable ( with smartphones, 

tablets) and, in part, mediated by the political – regulatory systems, including the influences 

of global corporations (Paradiso 2003, 2008 ; Kellerman and Paradiso 2008). The territory, 
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in particular the City, is the point of origin and destination of the forces of change that 

should be investigated in the different horizontal and vertical relations and spaces of flows 

à la Castells (1989 , 1996) but in a rethought vision of the metaphor of flows in the light of 

occurred developments.  

The technology is, in fact , embedded in many objects that surround us; behaviors are 

randomly stored continuously both in the material space interaction with all kinds of 

sensors and means of communication and information both in cyberspace. The traces of 

passages constitute intangible geographies; humanity - technology interactions modifies the 

cognition ability of  reality, our actions in places and among places. Conversely, the ability 

to access to information and communication , the ability to produce new content and 

behaviors of individuals and mass is incredibly expanded thanks to the adoption of 

software platforms for communication in local languages and easy to use. In other words 

Human Action resulting enhanced in time and in space. 

The emerging global and urban communication society, therefore, consist of several 

fundamental pillars such as: technology, cyberspace, mobility, new vernacular popular 

knowledge, the new dimensions of collective action, the investment in research and 

science, the production of codified knowledge , the influence of ' hidden ' software and 

business choices on the practices of knowledge and use, for example, of urban information 

, new productive segments and geo-economic locations, new exclusions . 

In light of the above considerations and studies, this paper aims , first, to confront and 

problematize current definitions of <<smart city>> used mainly, but not only, in 

European projects and documents that substantiate the European bids for research. This is 

not so much in order to provide for a less contradictory or vague definition; on the 

vagueness and self- celebratory character of the definitions of smart cities , which would 

address , inter alia, the economic interests of marketing campaigns rather than social 

intelligence, Hollands ( 2008) has already  well expressed the issues. The aim of the 

reasoning is, however, to provide debate arguments in a non- reductionist or functionalist 

way on contemporary urban geographies in the light of the interaction humanity and 

technology. The paper wants also to contribute, hopefully, in a more profound way to 

issues of representation, interpretation , construction of urban sense in the context of 

urban <<smart>> generation. 

In particular, we take as a reference for the following reflections the two most known 

definitions of smart city , that one of Giffinger et al. (2007 , available from the web): << a 

smart city is a city well performing in six characteristics , built on the ' smart ' combination 

of endowments and activities of self- decisive , independent and aware citizens >>) , of 
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Caragliu , Del Bo and Nijkamp ( 2009, p. 9, 2011 ) << investments in human and social 

capital and traditional (transport) and modern (ICT) communication infrastructure fuel 

sustainable economic growth and a high quality of life , with a wise management of natural 

resources , through participatory governance )>> with the addition of the point of the role 

of universities in Nijkamp (2011). 

Compared to the first of Giffinger et al. ( 2007), we find a certain vagueness and ambiguity 

of conceptual and operational levels that arise primarily from the fact that the<<smart>> 

smart , in the definition given by the authors , appears to fully stem out from the citizens’ 

action. In this sense, it would seem that the definition given by the authors takes for 

granted the roles of politics and government urban though, if we analyze the factors and 

indicators listed for the design and analysis of smart cities , we can well understand how 

many factors of smart environment / mobility / living / governance of their model (Table 

1) are , however, unquestionably related to politics and urban governance of institutional 

impulse, as well as the public -private partnership. Moreover, many concepts such as for 

example, creativity, flexibility , socio -ethnic diversity are conflicting and contradictory 

among them, and also subject to multiple interpretations, therefore there should not be 

taken for granted but strongly problematized. It would appear, therefore, a 

conceptualization that seems to pose a problem of ' good governance ' ( a city peforming 

well) based on a plurality of condition of the good life - that on the other hand are 

increasingly eroded in the current frame af neo -liberal funding cuts in the city- which begs 

the question of the actual operational model in the sense of its actual ability to represent 

and address the many problems of cities and people. On the other hand, if one places a 

methodological framework conditions of quality of life, even without actual reference to 

social changes induced by the Internet, one wonders why connote a neologism << smart 

>> city and not instead use terms like the sustainable city , the livable city ? 

In addition to the previous observations it should be stressed the point, also, that of 

course, this debate is about the conceptualization and identification of the determinants 

does not address either the issue of the limitations related to the representations of the city 

through indicators and the related problems of measurement, interpretation, 

benchmarking. 

Fig. 1 -  Smart City Model (Giffinger et al.): fattori e indicatori 

Smart Environment  indicators   weighting

Attractivity of natural conditions 2 25%
Pollution 3 25%



 

 

4

Environmental protection 2 25%
Sustainable resource management 3 25%

  10 100%
 

Smart People  indicators   weighting

Level of qualification 4 14%
Affinity to life long learning 3 14%
Social and ethnic plurality 2 14%
Flexibility 1 14%
Creativity 1 14%
Cosmopolitanism/Open-mindedness 3 14%
Participation in public life 2 14%

  20 100%
 

Smart Living  indicators   weighting

Cultural facilities 3 14%
Health conditions 4 14%
Individual safety 3 14%
Housing quality 3 14%
Education facilities 3 14%
Touristic attractivity 2 14%
Social cohesion 2 14%

  20 100%
 

Smart Economy  indicators   weighting

Innovative spirit 3 17%
Entrepreneurship 2 17%
Economic image & trademarks 1 17%
Productivity 1 17%
Flexibility of labour market 2 17%
International embeddedness 3 17%
Ability to transform 0 0%

  12 100%
 

Smart Mobility  indicators   weighting

Local accessibility 3 25%
(Inter-)national accessibility 1 25%
Availability of ICT-infrastructure 2 25%
Sustainable, innovative and safe 
transport systems 

3 25%

  9 100%
 

Smart Governance  indicators   weighting

Participation in decision-making 4 33%
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Public and social services 3 33%
Transparent governance 2 33%
Political strategies & perspectives 0 0%

  9 100%
 
Fonte: http://www.smart-cities.eu/model.html 
 

 

The other studies in the field of smart city, Caragliu et al. (2009, 2011), Nijkamp (2011 ) 

update and review previous lines of << Intelligent>> cities and Komninos (2002) , 

presenting in addition to the role of social and human capital, that one of investment in 

transport infrastructure and communication ICT , oriented to a cohesive development of 

cities and , once again , according to a participatory governance.  

Also in this model, it seems to say, the need to problematize and deepen concepts and 

objectives which are potential harbingers of contradictions for the results and the actions 

of urban territorialization operated by actors who are, in reality , people with different 

values and ‘game’ stake. These factors must be problematized and can not be taken for 

granted in light of the geography of the Internet in terms of the effects of territorial 

disparities procured by the same investment in ICT (see for example the concept of 

splintering urbanism of geographers Graham and Marvin , 2002); and the implications of 

the city as a complex ' socio-technical ' ( Coutard et al. 2004). I would add that this model 

does not consider the size , not so much hard , soft as that made by the pervasiveness of 

mobile Internet (does not appear sufficiently bring the implications of the Web2 ) and 

above all does not refer to a humanistic deconstruction of economic and technical 

dimension , which in the interpretation proposed in this paper  is based on the cruciality of 

the variable <<information production>> and related urban development scenarios, such 

as a central dimension of structuring urban destinies through the dynamics of competition 

between the interests at stake, symbologies, horizons of expectation, values . The paper 

will try to argue al this  in the following pages in order to problematize the concept of 

smart cities and propose approaches to interpretation and design cues. 

A different approach, also not fully satisfactory , is given in the volume of Aurigi and De 

Cindio who wrote about Augmented City - augmented city and non - smart city (2008) in a 

volume of many voices: this concept is a expedient of research around which to rotate the 

critical reflections and ideas about the city in the internet , the so-called smart cities. In this 

setting , the concept of Augmented City is a starting point definition to arrive at a deeper 

reflection that investigate the implications or mute the definition and approaches to 

sustainability in terms of cultural , social, environmental of smart cities . 
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In this sense, the research questions in terms of Geography of the Information Society and 

the axes of reasoning about the problématique of the smart city , << Augmented City >>, 

and the identification of the factors structuring, concern with  the problems of 

representation of places that emerge between new construction of meaning and 

technocratic and commercial << opacity >>; power relations arising from the digital 

dimension of the places (geocoded places) in terms of exclusion , inclusion , justice, but 

also the possible positive implications in terms of spatial justice , improvement of urban 

environmental quality made by interactivity and the possibility of a multitude of access 

points ( individuals and cyber space ) in contents production and diffusion of ideas. 

 

 

Geocoding of places, issues of representation, construction of meaning , and commercial opacity . Never 

before there were possible so many  representations of the sense of place through 

comments , notes, information, pictures , maps and, as it were random , everyday life 

products and traces. It is, ultimately, a huge amount of plots available for consumption but 

also the commercial manipulation , surveillance, protest. 

The processes of analysis and data processing are intertwined, indeed, by seemingly 

automatic software (for example, the algorithms of systems @ Google PageRank ) , and 

selection processes and social ordering through, for example, social networks online. 

These processes and the active roles of certain large business groups operate priority in the 

allocation of meaning, value , orientation of opinions and selective modes of the possible 

configurations of the places arising from the multitude of representations of geographical 

contexts ( Graham 2005; Zook and Graham, 2007a , b; Paradiso 2012a , 2010). As a result, 

places are defined according to dense and complex stratifications of representation system 

in the sense of being accessible online available but  <<filtered>> through digital 

technologies and opaque systems of information coding , operated by the algorithms and 

techno-economic objectives ( Thrift and French 2002; Kitchin and Dodge 2011; Graham , 

2010 Graham and Zook 2013; Zook and Graham , 2007a , b; Paradiso 2011a , 2012a ). 

The digital dimension of the place is layered through geocoded references of urban 

landscapes that reflect economic, social and political experiences of the city issued by 

commercial corporations, individuals, and institutions. 

Far from being uniform and ubiquitous , the size of the digital places are fragmented along 

several factors such as location of the networks, the linguistic and cultural aspects and, in 

general, social ones. The result is a subsequent mosaicing of representations and 

customization of the same on non-repeatable system ( unique ) of skills and environments 



 

 

7

of individuals ( Graham, Zook 2013). Consequently, the representation of places are no 

longer decodable simply second homogeneous construction for spatial categories ( but the 

issue of neutrality and ineffability of representation has already been discussed 

authoritatively in Farinelli , F. Olsson , G. D. Reichert , 1994; Guarrasi , 1996), class or 

culture, but it becomes urgent to investigate how the set of geocodification, software-

based or not, affect the processes of territorialization and deterritorialization ( à la 

Raffestin and Turco), and the experience of the places as <<augmented realities>> and 

their implications for urban policy and people’s lives . 

Compared to this conceptual approach , we cite the work of colleagues participating in the 

AgeI Group Geography of the Information Society coordinated by the Author . Lorenzo 

Bagnoli (2012) contributes to the debate, with the approach shared by our Group AGeI, of 

critical geography ( Antonsich 2001) and by the methods of visual geography ( Bignante 

2011) on the problems of representation and interpretation of places also induced by 

platforms such as YouTube, through the case of Milan, which leads to a critical analysis of 

the contents and prompts consideration of the possible distortion of the representation of 

places through digital communication. 

Another example of the problems of representation of geocoded locations is provided by 

the sites of tourist information and promotion. On the theme, Antonella Primi (2012) 

undertake a review of web experience to develop tourism in Savona and critically verifies 

the weight owned by search engines, on access and use of  touristic augmented towns, by 

looking  at the traffic sources; Primi also reflects in terms of opportunities for the 

territories (Paradiso, 2008): because on every website still remains a digital trace of choices 

and preferences of users. A greater dissemination of the project Augmented reality in 

Savona and a broader monitoring of data would provide more information on the interests 

and needs of tourists to the city , to hoteliers and other associations. In this regard, Primi 

proposes corrective settings of geocoded representation and interactive environments for 

better benefit the urban reality . 

On the problems of representation of places at the hands of large global players, Daniele 

Villa discusses a  comparison between Google and Open Street Maps ( example of VGI - 

volunteered geographic information , the citizens <<as sensors >> à la Goodchild, 2007) 

but also offers experiments and interpretation of voluntary geographic representation for 

spatial development (eco-museum ): << a careful analysis of actual results obtained to date 

from the OpenStreetMap project is, at times, extremely interesting , as in the case of the 

city of Sarajevo : changes in the maps of monopolist Google, but very detailed in the result 

of the design part of the MDGs. (...) , Or even in the heart of the Milan metropolitan area 
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(...) , where the generality of information relating to open spaces landlocked, proposed by 

Google, gives way to a much more careful design of the territory of the MDGs, with fine 

attention to the qualitative identity that the not built landscape more and more often 

missed in the contemporary digital mapping >> p.4 . 

In addition to examples of critical approach analysis of, they may arise also elements of 

‘active’ geography that can contribute to practices of representation and t sustainability and 

cohesion of the decision-making and behavior in the area. For example, Silvia Siniscalchi 

(2012 ) offers a contribution from the point of view of the reconsideration of the place 

names (toponomies) in the name of the semantic web , where one of the ultimate goals of 

the model is to highlight and strengthen the role of identity and territorial topography of a 

location in the virtual space of the <<augmented or smart>>city  . 

The experience of augmented reality, therefore, induced by virtual representations , poses 

two orders of problem, if one follows the argument of Castells (2008) that is in the 

network society, power is the power of communication . The first issue concerns the 

critical reflection of how the sites are coded , annotated  and who actively participate in the 

contents generation. The second question concerns the manner in which the contents are 

not only generated but also chosen , extracts, and ranked, for example, by search engine , 

since they all represent elements of the design and layout representation of places (Paradise 

2012a , Zook and Graham 2007a , b, 2013). The results of the representations for users, 

immersed in increasingly blurred reality of boundaries between virtual and material 

experience of the places, offer very selective and fragmentary experiences of the places 

with respect to the production of meaning (eg experiments on attitudes to the use of 

technologies satellite navigation for cars , Axon , Speake , Crawford 2012). 

In many cases the content of the Internet, the search software , selection and ranking , the 

online practices reinforce the visibility of stronger content and actors make it stronger and 

more marginal subjects , places , already more peripheral or marginal ( the already 

mentioned Zook and Graham 2007a , b , Paradiso, 2012a ). In other words, there can be 

noted, on the one hand , the undoubted tendencies to unnoticed ( by users ) spread of new 

hegemonic ideas of those subjects who are able to generate, store, distribute, annotate and 

represent geographical areas with the effects of mastery over them ( Garlick 2002 Elwood 

2008, 2010). On the other hand , the great interactivity and the possibility of a multitude of 

‘voices’ in content production and diffusion of ideas and initiatives, provide in the scenario 

of Web2 and the Internet via mobile smartphone new opportunities new powers for the 

mobilization of masses, for peripheral areas and also for citizens or residents in terms of 

democratic mobilization but also environmental safety ( Castells 2008 Paradiso 2012a , b, 
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c, 2011b , 2010). Compared to this issue Carbone ( 2012) argues that social networks are 

becoming , in many ways , the highest form of urban innovation , and more than a global 

movement or public digital arena , they form veritable < <civic laboratories> > , invaded 

the city and revolutionized , not only during the Arab Spring, by virtual communities of 

Facebook , Twitter and Flickr. These <<agoras>> of collective participation, whose users 

are classified as participatory news consumer are at the center of all urban development 

strategies . 

 

Interactivity , participation, spatial justice. The current phase of the Internet was recently named 

the mass Information Society (Paradiso 2011a ) whose characteristics , both in the West 

and elsewhere, are shaped by wireless communications. This results in the context of the 

Geoweb à la Castells into self mass-communication, ie to an unprecedented independence 

for communicating persons , which while reflecting the relations of power , is not based 

on top-down dissemination of a dominant culture , but is diverse and flexible , open in the 

content of their messages , and dependent on the specific configurations of business, 

power and culture ( Castells 2008) but also deep emotional factor as real catalyst of on and 

off line human action (Paradise 2012b ). In addition, wireless communications seem to 

transform our societies around the world , as it allows unprecedented << networks for 

many -to-many >> based on personal contacts thereby building trust and a sense of 

immediacy (empathy ) that reinforce significantly communication ( Castells et al. , 2007; 

Paradiso, Tabusi 2012). Examples of this vision are formed by open tools and practices of 

the new cartography of the citizen  << neogeography>> also called <<volunteered 

geographic information >> (Goodchild 2007). Especially in this case, the increasing 

availability of locally relevant geographic content has the real potential to lead to self- 

representation and self-organization for a greater amount of individual opinions , and 

voices of people , groups, and places traditionally marginal or marginalized. 

In his preliminary assessment of the potential for user-generated content on the sites, 

Goodchild ( 2007, p. 220 ) notes that one of the one of the important results of this line of 

urban interaction can be << what you can say about local activities in various locations 

geographical that go unnoticed by the media of the world, and life at the local level >> . 

On the other hand one can see new opportunities for geo- generated content to make 

knowledge more accessible to local global scale which should be better educated in the 

territories. 

The potential of this new space of flows adds a new dimension to the theme of ICT and 

democracy ( Castells et al. 2007) , as well as the theme of social justice , as the role of 
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shared human emotions (fear, anger, indignation, passion) for the mass social mobilization 

is strengthened, catalyzed , and virally coordinated by ICT (Paradise 2012b ). Information 

and Communication Technologies -ICT , the regional satellite TV, mobile social platforms 

(eg Facebook on smartphones) and wireless communications, have been shown to be 

effective for democratic mobilization (eg on the Tunisian revolution of 2011 , then 

emulated in Egypt and elsewhere , Paradiso 2012b for an interpretation in the light of the 

geography of emotions). 

The Internet is, therefore, an accessible arena for learning, communication, organization 

and production of user-generated content and constitutes a public sphere informal à la 

Habermas (see Warf and Grimes 1997, the first definition of the Internet as an informal 

public sphere ) that exceeds the censorship (see Warf 2010, 2011, upon the geographies of 

global censorship). Internet has also been proposed as a factor of regional integration on 

the basis of spatial mobility and virtual (Paradiso, Tabusi 2012). 

There are many emerging aspects of reinforcing individual and groups online. ICT 

communications within specific organizations of Civil Protection and building bonds of 

trust with the public, are also used to turn off media hype alarms about natural hazards and 

allow for the self - organized , multi- actor in environmental disasters (Paradiso 2010, 

2012c ) . 

The Web 2.0 soon supplanted by Web3 , and wireless communications have , therefore, a 

particular impact on democratic movements , the mobilization for the information, but 

also diasporas, territorial justice and networking in general. For example, the networking of 

diasporas can not be seen only as a transnational phenomenon because it is able to shape 

the geographies of residents ( Nagel and Staheli , 2010). 

In general, the Internet is actively integrating territories, transforming the potential 

mobility ( Kellerman, 2012a ) in <<virtual spatial mobility>> or <<personal mobility>> ( 

Kellerman, 2006 , 2012a ) and spatial mobility ( Cresswell , 2006 Adey , 2010). The 

potential mobility largely depends on the possibility for the mobility of actors potentially 

mobile . If a person is able to be mobile, the chances of implementation of a certain 

movement are higher because , as alleged , Web 2.0 enables social and political 

mobilization as well as professional or tourist (for an initial study of the personal mobility 

Kellerman in the Mediterranean and in Europe Mediterranean ( Paradiso, Tabusi , 2012). 

The spatial mobility is a condition that involves significant progress, freedom, opportunity 

and modernity (Cresswell , 2006, 1-2) , as well as the speed (Virilio , 1983) and the 

extensibility (Adams, 1995; Kwan , 2001). However, it should be added that in terms of 
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migration can also result in <<  Fortress Europe>> , and mean restriction of freedom and 

personal possession (Paradiso on Lampedusa , 2011b , de Spuches , 2012). 

On the important issue of diasporas online and integration of migrants in the cities , a 

research on the Internet interaction and inclusion of migrants in Milan by Monica 

Morazzoni and Matteo di Napoli (2012) provides an interesting contribution to a topic that 

is developing strongly in international fora and needs of insights thru empirical cases . 

Among the many suggestions provided, the two authors point out that in Milan << 

segregate >> the Net can also be a need felt by foreigners to socialize , as from interviews 

and questionnaires , it became clear that immigrants do not feel accepted by local people. 

In summary, not just the ubiquity of the Internet in everyday life and its mobile instant 

accessibility, but also the character of popular mass-market applications ( local languages , 

vernacular and web platforms that do not involve higher education) driving local contexts 

people to master  Internet in a complex co-evolution of the Internet, local contexts and 

individuals Paradiso ( 2012a , b). 

This, indeed, poses challenges in terms of new scientific conceptualizations of the digital 

divide and challenges of new policies and practices in terms of the digital divide and spatial 

justice . 

In this sense, Citarella (2012) observes that the connection and the promotion of social 

networks, supported by communication technologies and information, creates a different 

socio-technical system and an organizational and cultural paradigm giving rise to novel 

structuring and mergers , until the birth of urban communities and governance practices , 

as well as advanced business models for which the territorial identity and social cohesion 

assume the same strategic importance of the promotion of economic development . 

This implies significant changes also in the professional planners who are encouraged to 

draw up the terms and conditions under which the local systems of communication and 

information can be combined with social networks and become an instrument of socio- 

territorial rebalancing . Even in areas with poor cohesion, according to Arturo Di Bella ( 

2012) on the experience of Catania, the new information and communication technologies 

(ICT ), even in a world traditionally described as poor in spirit, produce a new space 

participation and conflict that new communities put at the service of their socially creative 

initiatives, explaining the multiple nature of identity of the city of innovation. 

 

 

' Critical Smart Cities ' : Conclusions for future research ideas for a Better city rather than  ' augmented ' 

or ' smart ' . The problems posed by the lack of attention paid to geographic inequalities 
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created and perpetuated by the internet is poorly theorized and analyzed. The current 

intentions and initial design of smart city seem to exacerbate regional disparities in terms 

of technological networks and services with the worsening of territorial disparities, 

poverty, marginalization. These options, together with the introduction of technology 

platforms easy to use, the reduction in the prices of broadband, the use of social networks, 

computing power, data mining and tracking - more powerful but more and more 

concentrated in some globally corporations - are glimpse of the key variable in the 

structuring of the City: the urban information . If the information is the business core of 

contemporary economies , the urban information constitutes a growing and formidable 

field of investment and profit , a huge business. This, predictably, generates, on the one 

hand , increasing competition among business interests in storing and manipulating data 

for commercial purposes, in pushing for innovation and role models of urban and political 

authorities based on the introduction of online services and products; on the other hand 

opens up enormous problems and tensions for the interest in the protection of new digital 

commons ( Townsend et al., 2012) ( information about the actions of life of people in the 

virtual traceable ) that have to be theorized and adjusted in terms of transparency, security 

, confidentiality of information of the inhabitants . In addition, individuals are and will be 

more and more immersed in urban connotations from cyberspace handset ( smartphones, 

tablets , social networks ) , open solutions (open source , open innovation ) , and in the 

future also marked by the interaction with body sensor integrated in the urban built 

landscape that will track and produce more information and services through an 

interaction that does not require special digital literacy. People, therefore, know how to use 

more and more the media for mobilization, participation and, together, develop their 

ability to produce and mobilize data and perceive the inclusion and participation in 

decisions about their living environment as a real opportunity to Internet . 

So what are the new skills required to urban planners and decision-makers , businesses , 

citizens , but also to scholars ? How can dissolve the contradictions smart ‘growth 

machine’ smart city and ‘inclusive , democratic city ‘? It is not a Manichean but an 

existential pendulum swing between two opposite poles of urban conception . This will 

use observations on the social networks for the interests of business policies and to 

involve individuals ( participatory governance ' spatial justice ' ) to meet real needs ? What 

will be the social pillars of citizenship but also the hospitality digital trunk ? How will avoid 

the proliferation of digital divides ? 

The metaphor of the smart city, augmented city re-set in this essay , in conclusion, refers 

to the concept of ' space of flows ' , but it revises it arguing that the Web 2.0 and mobile 
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communications , the space of flows is the place where the individuals , not only the 

managerial elite , operate virtually every day especially through the channels of 

communication, but also through the creation of user- generated contents that begin to 

reverse the traditional geography of the places of production and consumption of 

information. This new geography is allowing new navigation routes, circuits , meetings, 

emulations, within a country and between countries and borders, but needs geographers 

aware , proactive and committed and equipped in terms of active geography . 

In conclusion, it seems to say that it is territorial concepts such as the city, spatial justice, 

citizenship , cosmopolitanism, cohesion should be reviewed in the light of the implications 

of the Internet among urban contradictions of urban information and inclusion; 

computing power / control data and the protection of digital public goods, poverty and 

economic interest . 
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